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Executive Summary 

Dataram Corporation (NADAQ: DRAM) is a leading independent manufacturer of memory products and provider of performance solutions that 

increase the performance and extend the useful life of servers, workstations, desktops and laptops marketed by leading manufacturers such as 
Cisco, Dell, Fujitsu, HP, IBM, Lenovo and Oracle. Dataram's memory products and solutions are sold worldwide to OEMs, distributors, value-
added resellers and end users. Dataram is also a provider of highly specialized IT solutions and manufactures and markets a line of Intel 
approved memory products for sale to manufacturers and assemblers of embedded and original equipment. 70 Fortune 100 companies are 
powered by Dataram. Founded in 1967, the Company has a rich history with a strong presence in the United States, Europe and Asia. The 
Company has designed memory for 50,000+ systems and boasts one of the most complete portfolios in the industry. Dataram products range 
from energy-efficient DDR4 modules to legacy SDR offerings. Backed by in-depth quality test programs, nearly 50 years of manufacturing 
expertise, and a lifetime warranty, Dataram memory products are built to last. In the past 14 months, Dataram, with investor support, has 
appointed new leadership (CEO, CFO, and Board of Directors) to refocus, “restart” and bring the Company back to sustainability and profitability 
which it is projected to achieve in the first two quarters of full year 2016. The “restart” has already delivered more than $4 million in net cash 
savings to date.  

Company Statistics 

Stock Symbol: DRAM (NASDAQ)  

State of Incorporation: Nevada 

Price: $0.73 (3/31/16) 

52 Week Range: $0.53 – $3.20  

Avg. Daily Volume (90 day): 14,898 

Shares Outstanding: 4.9 million  

Market Cap: $3.6 million 

Float: 3.1 million free trading shares  
    

Price & volume quotes from Yahoo! Finance and other reliable sources 

Company Highlights 

 Revenues for the nine months ended 
January 31, 2016 were $20 million 

 Launched Dataram Value Memory, a new 
line of low-cost, industry-standard memory 
modules aimed at system builders, 
integrators, and end users who want to 
purchase RAM that meets precise 
specifications while managing overall costs.  

Comparable Companies  

Company Ticker Market Cap 

Kingston Technology Private 
$7 B revenue 

2015 

Micron Technology MU $10 B 

Memory X Inc. Private Undisclosed 

Samsung Electronics Co. 
Ltd. 

005930.K
S 

$214 T 

SanDisk (acquired by WDC) SNDK $15 B 

Western Digital Corporation WDC $11 B 

 

 

 

 

 

 

 

 

 

 

 

Investment Catalysts 
Market Opportunity  
Dataram provides volatile (ex. RAM, DRAM) memory solutions. According to 
MarketsandMarkets, the non-volatile memory market is expected to reach $80.54 billion by 
2022, at an estimated CAGR of 9.93% between 2016 and 2022. Statista reports that in 
2010, revenue from DRAM sales worldwide amounted to $39.68 billion. Both segments of 
memory are enormous opportunities that the Company is able to capitalize on with its 
extensive history, expertise, superior products, talented team and innovation. Dataram has 
a massive customer base and an international footprint where it works with some of the 
largest companies in the world. 

Competitive Advantage + Growth Drivers   
Dataram has a rich, nearly 50-year history that is experiencing a deep turnaround. The 
Company is dedicated to its customers and clients and offers some of the best cost-
effective solutions, unique programs, and quality services. Some advantages include:  
1) High Quality Products: memory manufactured/assembled and tested in-house to ensure 

quality, performance, OEM/system compatibility – quality is never sacrificed, multiple 
certifications & memberships validate quality/fully compliant with JEDEC specs, 
customizable systems & installations, lifetime warranty  

2) Stellar Team: average employee has a tenure of more than 15 years and is highly 
experienced – customer-centric care (pre-sales to post-sales support) from global team 
- consultative approach (finding the best solution):  customization (business model 
allows for tailoring solutions and quick response) 

3) New Solutions & Product Development:  Introducing new product solutions (Flash, SSD, 
etc.) – continuing development of DDR4 enterprise memory 

4) Expanding Share: Dataram is expanding its services and is also entering into new 
markets including India, Middle East, and North Africa   

5) Acquisitions: in discussions with a few companies about potential deals to enable 
growth 

Strategic Focus 

Throughout its history, Dataram has been considered the gold standard of third-party 
memory providers. Over the years, and through several changes in management, the 
Company diverted its financial and operational resources to experiment with a number 
of potential and non-synergistic/ non-core opportunities. In late 2014, under new 
leadership and with a new strategic focus, the Company re-aligned its mission to 
pursue its core business of memory solutions/products and its objective of delivering 
value to customers through B2B memory solutions. 

The Company has eliminated low/negative business segments and has begun 
protecting its intellectual property (IP), which can be leveraged/monetized in the future. 
Dataram has built a stronger infrastructure with upgraded technology systems, reset 
outsourced functions, and optimized internal functions. The Company has aligned its 
management with stockholders with equity incentives and awards and has made 
significant financial improvements by eliminating ~$4 million in cash operating costs, 
monetized some assets, and cleaned-up both the balance sheet and capitalization 
table. The Company also introduced new products and services such as: Dataram 
Value Memory (DVM), a “trade in/trade up” program, custom pricing and discount 
programs, and “Memory Procurement Advisory Services”.  Dataram is actively 
pursuing new solutions (e.g., non-volatile memory to include Flash, MVSRAM, NRAM), 
markets, customers and partnerships, as well as ways to increase margins. 



Management & Board 

David A. Moylan, President & CEO, Chairman   
Mr. Moylan previously served as Partner at Yenni Capital, 
Inc., a private equity firm from 2013 through 2015. Prior to 
that Mr. Moylan was Managing Director with the Corporate 
Executive Board ("CEB"), the world’s leading member-
based advisory company. At CEB, Mr. Moylan held several 
executive roles that addressed critical business challenges. 
As President and CEO of Toolbox.com, he drove the 
successful turnaround of the business, returning it to 
profitability and spearheading its successful divestiture. Mr. 
Moylan served as VP and Division COO for the Global 
Client Development Division at LexisNexis where he led 
operations and customer experience efforts and managed 
the Consulting and Training Services business. He also 
built a digital agency that delivered online marketing 
solutions to more than 13,000 customers and generated 
more than $40 million in annual revenue. In 2007, he was 
CEO of BK Global Ltd where he oversaw the growth of the 
business and its merger with another entity. From 2003 
through 2007 he was an Executive Director at America 
Online ("AOL") where he led numerous cross-functional 
efforts that planned and delivered web and client-based 
technology products to consumers. He is a former U.S. 
Army officer who served with the 101st Airborne Division 
(Air Assault), a graduate of the University of Vermont, and 
holds an MSIA (MBA) from Carnegie Mellon’s business 
school. 
 

Anthony M. Lougee, CFO & Corporate Secretary  
With over 20+ years at Dataram, Mr. Lougee is an 
accomplished senior financial executive with significant 
experience working in accounting, finance, compliance, 
and management roles. Prior to serving as Chief Financial 
Officer (CFO) and Corporate Secretary for Dataram, he 
was General Accounting Manager at Dialight Corporation, 
a leading industrial LED lighting solutions provider, listed 
on the London Stock Exchange and generating over $100 
million in annual revenues. Previous to that Mr. Lougee 
was Corporate Accountant at Philips Electronics, a 
multinational diversified technology company generating 
over $5 billion in annual revenues. He holds a BS and MBA 
from Monmouth University. 
 
Edward Karr, Board of Directors 
Mr. Karr is an international entrepreneur with over 25 years 
of business experience in Europe, North America, the 
Middle East, Africa and Asia.  He is Founder of 
RAMPartners SA – an investment management and 
investment banking firm based in Geneva, 
Switzerland.  Since 2005, RAMPartners has helped raise 
more than $500 million for small cap companies in 
industries including natural resources, high technology, 
health care and clean energy.  Mr. Karr is also the co-
founder of two Swiss asset management companies 
focusing on Canadian and American clients.  Prior to 
founding RAMPartners, Mr. Karr managed a private Swiss 
asset management, investment banking and trading firm 
based in Geneva for six years. In 2004, Futures magazine 
named Mr. Karr as one of the world’s top traders.   
 

Investor Relations Contact: 

Robert Haag 

IRTH Communications  
Phone: +1-866-976-4784 
DRAM@irthcommunications.com  

Disclaimer: This fact sheet contains forward-looking statements within the 
meaning of Section 27A of the Securities Act of 1933 and Section 21E of the 
Securities Exchange Act of 1934. Such statements are valid only as of today, 
and we disclaim any obligation to update this information. Actual results may 
differ significantly from management’s expectations. 

Programs  

Dataram is fully committed to ensuring its products are reliable, are of the highest 
quality, and are 100% compatible for the system in which they are placed. The 
Company is a CMTL Premier Participant and ISO 9001 (2008 Certified). Its products 
are fully compliant with JEDEC specifications. Along with its high-quality products, 
Dataram offers some of the best programs in the industry.  

 Lifetime Warranty: memory products warranted to be free from material, 
workmanship defects; conform to the manufacturer’s specifications for the system 
in which originally installed 

 Critical Outage Reliability Insurance:  “peace of mind” provided through 
provision of on-site spares, prepaid support, technical support, on-site service 

 24/7 On-Site Spares Program: replacements for immediate swap-out in event of 
memory failure 

 Prepaid On-Site Service Support: service provider performs memory related 
problem determination, resolution using pre-purchased service hours 

 24/7 Technical Support:  specialists work with the customer (and service 
providers, designated persons) from inception to solution to resolve problems 

 On-Site Service:  technical memory specialist dispatched to customer site in 
event of critical outage requiring escalated attention 

Multiple Solutions  

In addition to memory products, Dataram offers solutions that improve the 
performance of its clients’ computing environment, lower their total cost of ownership 
and leverage their investment in technology. Dataram’s memory products also improve 
performance and extend the useful life of end-user’s computing infrastructure. 
Dataram’s solutions support a wide variety of technologies and single and multi-
platform environments. These include:  

 Design and engineering services (including configuration assistance) 

 Contract and flexible manufacturing to accommodate special customer needs 
including custom solutions (design, label, test, pack/ship) 

 Technical/installation assistance – direct and through partners 

 Financial programs, buy-back, trade-in / trade-up, savings protection, cost 
analysis programs to allow customers to optimize memory procurements 

 Software tools to assess memory needs and optimize memory deployment and 
application performance 

Products  

Dataram sells a wide range of memory solutions for consumers to small businesses, 
mid-size and large-size companies. Dataram sells customized memory solutions for 
original equipment manufacturers (OEMs) and compatible memory for leading brands 
including Cisco, Dell, Fujitsu, HP, IBM, Lenovo and Oracle as well as a line of memory 
products for Intel and AMD motherboard based servers. Dataram has the ability to 
build, reprogram and modify new and existing memory to meet specification.   

  

Global Customers  

Dataram has a large established customer base that includes 70 of the Fortune 100 
companies.  This was developed and is managed through its direct and web sales 
teams, and its network of distributors, resellers, retailers, OEMs, and channel 
partners..  The Company provides solutions to customers around the globe in multiple 
industries including: 

 Energy Services / oil & gas 

 Financial services 

 Retail 

 Industrial Products and Manufacturing 

 Information services 

 Cloud / Data Center / Hosting 

 Telecommunications 
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